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714-720
McDonald’s Tests Catfish Sandwich,
728 )
Master Teacher Leadership, 720-725
Medical Laboratories, 728-729 :
NCR: Teeing Up a'New Strategic
Direction, 730745
Overdue Bills, 7146 :
Performance Lvuluauum 746-748
Ramada Demonstrates s Personal
Best, 748-750)
Retailers Unhappy with Dnsphlys lrom
Manufactarers, 750~ 751
Rubbergatc 751-752 - ’ :

State Farm: Dangerous Intersections on
the Road to Loss Prevention,
752-755
Sturgel Division, 755-757
T-Shirt Designs, 760-762
Violence on TV, 762-763
Waste Paper, 764
Workload Ratings, 765
Xerox Abuses, 765-766
The Catalyst for Women in Financial
Services (case), 758-760
Categories (coding), 456

. Categorization, 251, 456

Causal hypotheses, 51
testing of, 166-168
Causal methods, 424
Causal relationships, 165-166, 626
Causal studies, 149, 162-170
causal relationships and, 165-166
concept of causation and, 163—164
testing causal hypotheses and, 166-168
Causation
concept of, 163-164
ex post facto design and, 168-170
experimental design and, 166-168
post hoc fallacy, 170
Cells, 505
Census, 179
sampling compared to, 181
Center for Business Ethics at Bentley
College, 134
Center (central tendency), 474
Center for Ethics and Business at Loyola
Marymount University, 134
Central editing, 456
Central limit theorem, 207
Central tendency, 474
Central tendency error, 256-257
Centroids, 620
Certified Financial Planner Board of
Standards, 133
Chalkboards, 697
Chartered Financial Consultants, 133
Checklist, 253, 376, 379, 381
observational, 410, 416
Chi-square automatic interaction detection
(CHAID), 306
Chi-square-based measures, 592-593
contingency coefficient C, 593
Cramer’s V, 593
ph1 593

" 'Chi- -square test, 536—538 540
" Circular definitions, 45 e
‘Citing sources - : ;

electronic and online, 66‘5—069
writlen reports, 665
Classical statistics, 521

i Cl.xsﬁlllullmn 305-306 :
g5 (“].muﬁmtmn prmclpk 456457

Classification questions, 361-362
Classification and regression trees
(CART), 306
Closed questions, 362, 459—460
coding, 459460
Closed responses, 373
Cluster analysis, 613, 640-643
Cluster sample, 199
Cluster sampling, 196-198
area sampling, 196
designing of, 196-198
Clustering, 305
Cochran Q test, 556
Cochran’s C, 621
Code of ethics, 133
Code of Federal Regulations (CFR), 298
Codebook, 457
Coding, 456-466
closed questions, 459-460
codebook construction, 457-459
content analysis and, 460-463
don’t know (DK) responses, 464—466
open-ended questions, 460
rules for, 456-457
Coding scheme, 457
Coefficients
correlation, 578-579
of determination, 575, 589-590
regression, 581
standardized, 614
Cohort groups, 150
Collaborative pretests, 391
Collinearity, 617
Common variance, 575-576
Communalities, 636
Communication approaches, 319-323: see
also Survey methods
applications for, 319-321
characteristics of, 319-323
comparison of, 324, 346
instrument design strategy,
360-361, 382
sample components of, 383
selecting method of, 323, 346-347
shortcomings of, 322
Company database strip-mining, 79
Comparative scale, 258, 260
Competing models strategy, 624
Completely randomized design, 439-440

Complex probability sampling, 192-198

Complexity, 54

Composite-standard method, 260

Comprclu.nslmlu\ of writing, 671-672

Computation and testing of iy 374577

Computer-administered te lephone
survey, 3358

Computer animation, 698

Compuier-assisted personal interviewing
(CAPD, 320
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Computer-assisted telephone interviewing
(CATI), 335
Computer-delivered surveys, 339
Computer-drawn visuals, 698
Computer surveying, 343
Concealment of observation, 407408
Concentration, 413 kv &
Concepts, 41-43
of causation, 163164
defined, 41 :
importance to research, 43"
objects and properties and, 222
probability sampling, 203-210
problems in using, 43
sources of, 42
Conceptual dimension, 379
Conceptual scheme, 45
Conclusions, report, 665
Concordant pairs, 597 .
Concurrent validity, 232 *
Conditions of certainty, 781
Conditions of uncertainty, 781-782
Confidence band, 588 -
Confidence interval, 205, 207
Confidentiality
participants and subjects, 125-126
sponsors and, 128
Confirmation bias, 624
Confirmatory data analysis, 487
Confirmatory factor analysis
(CFA), 627
Conflicts, in manager-research relationship, .
21-22
Congressional bills, 298
Congressional Directory, 298
Conjoint analysis, 269, 631-635
as multivariate dependency technique,
631-635
as scaling technique, 269
Consensus, 260
Consensus methods, 260
Consensus scaling, 252, 261-262
Construct, 4345, 47
Construct validity, 234-236
Constructing scales, 252, 260-267
advanced scaling techniques,
268-269
arbitrary scales,’260-261
consensus scaling, 261-262
cumulative scaling, 263-264
factor scaling, 264-266
item a-nalysis. 262-263
Content
of measurement questions, 364-369
of observations, 411-412
Content analysis, 157, 404, 460463
open questions and, 460-463
Content validity, 231-233
Contingency coefficient C, 593

23

Contingency tables, 506
Continuous variables, 47
Control 12, 166
frequency control, 202
precision contrdl, 202
Control charts, 499-503
. selection of, 500
types/characteristics of, 499-503
Control groups, 167, 428
Control variables, 49, 508
Controlled, 13
Controlled vocabulary, 291
Controls ‘
experimental design and; 167
extraneous variables as, 49
predictive study and, 12
research design and, 149
Convenience of measurement process, 240
Convenience samples, 192
Convergent validity, 234
Correction for attenuation, 234
Correlation coefficient, 578-579
Correlation matrix, 577-578
Correlational hypotheses, 51-52
Correlational study, 11, 161
Correlations, interpretation of, 578-579
Costs
interviewing and, 326, 334-335
for probability sampling, 191-192
in research proposals, 104-106
sampling and, 179
Count charts, 502
Covariance, 574
Covariance analysis, 442
Covey, Stephen R., 35
Cramer’s V, 593
Criterion-related validity, 233-234
Critical path method (CPM), 106-107
Critical value, 527, 529; see also Statistical
tables
Cronbach’s alpha, 237, 239, 628
Cross-products matrices, 622
Cross-sectional studies, 149
Cross-tabulation, 169, 505-510
Cross-validation approach, 624
Cumulative approach, 252
Cumulative scales, 252, 260, 263-264
Cyberspace, data collection in, 126-128

D

« Data, 87; see also Primary data; Secondary
i daniREs R e
coding, 456466 -
defined, 87 .
cditing, 455-456
entering, 466472
preparation of; see, Data preparation
properties of, 251 !

; publishci] dat, 72
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Data analysis, 87-88, 102-104, 663
bivariate; see Bivariate correlation
analysis; Bivariate linear
regression
confirmatory, 487
cross-tabulation and, 169, 505-510
use of percentages, 506-507
describing in written reports, 685-692
descriptive statistics, 472-477
distributions and, 472-474
of experimental data, 432
exploratory data analysis (EDA), 307,
486498
multivariate; see Multivariate analysis
research process and, 487
Data collection, 87, 663
communication approach to, 320
in cyberspace, 126-128
method of, 147-149
observation approach to, 402-403,
413414
research process and, 319-321
sampling and, 180
selection of method, 403
Data editor, 486
Data entry, 466472, 486
formats for, 470472
methods of, 466470
Data field, 471
Data files, 471
Data marts, 300
Data mining, 6, 79, 301"
defined, 301
ethical issues in, 127
evolution of, 301-302
management research uses for,
302-304
pattern discovery, 302-303
predicting trends and behaviors by, 303
process of, 307-309
sample applications, 304
techniques for, 303-307
Data preparation, 454-455
coding, 456466
closed questions, 45960
codebook construction and,
457459
content analysis and, 460463
don’t know (DK) responses,
464-466
. open-ended questions, 460
 rules for, 456-457
“ editing data, 455-456
central editing, 456
field editing, 453

" entering data, 466-472

formats tor, 470-472
~methods o, 466470 -
apen-ended questions, 46()‘

%
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Data sources, World Wide Web; sée World
Wide Web
Data types, 222-229
instrument design and, 360
interval data, 227-228
nominal data, 222-225
ratio data, 228-229
Data visualization, 305, 486, 491
Data warchouse, 6. 300, 472
Database searching. 287-290
advanced searching, 288-290
basic searching, 289
Boolean logic, 289-290
constructing search query, 288-289
limiters, 289
retrieve articles, 290
save results, 290
Databases, 470471
bibliographic, 287-288, 665, 667
company database strip-mining, 79
internal databases, 6
searching, 287-290
selection of, 288
Debriefing, 123-125
Deception, 121-123
Decision-driven research, 22-23
Decision flow diagram, 782-783
Decision making
complex environment/risk of, 6
scientific approach and, 5, 14-19
under conditions of
certainty/uncertainty, 78 1-782
Decision rule, 84
Decision theory, 84
Decision theory problem, 781-786
conditions of certainty, 781
conditions of uncertainty, 781-782
contribution of research to, 783-785
decision flow diagram and, 782-783
imperfect information, 785-786
pragmatic complications and, 786
Decision tree models, 306,
532-533,783
Decision variable, 84
Deduction, 36-37, 520
Definitions
circular, 45
operational, 4547
Degrees of freedom, 628
Delayed equivalent testing, 239
Deming, W. Edwards, 498
Dendogram, 642
Department of Health and Human Services
(HHS). 134
Depantmental budgeting, §2
Dependency. 611 o
conjoint analysis, 631635 © ¢
discriminant analysis, 618-619 ..~
LISREL, 623-630

MANOVA, 619-623
multiple regression, 613-617
Dependent variable (DV), 47-48, 166, 425,
625
Descriptive hypothesis, 50-51
Descriptive models, 55
Descriptive statistics, 455, 474
Descriptive studies, 10, 149, 161-162
research design and, 161-162
Design strategies; see also Instrument
design strategy; Research design
for experimentation, 435-444
for sampling, 82
Design symbols, 436
Detail-oriented, 413
Determination coefficient, 575, 589-590
Deterministic model, 583
Dewey, John, 38
Diaries, 347
Dichotomous questions, 377, 381
Dichotomous response strategy, 377
Dichotomous scale, 253
Dichotomous selection, 376
Dichotomous variables, 47
Dictionaries, 283
Difference, 569
Dilemmas, management dilemma, 5, 9, 66,
281, 357-358
Dimensional measures, 476
Direct Marketing Association, 133
Direct observation, 406-407
Direction (of relationship), 570
Directional test, 524
Directories, 284, 291-293
Discordant pairs, 597
Discrete variables, 47
Discriminant analysis, 611, 618-619
Discriminant validity, 234
Disguised question, 362
Dispersion, 475
Disposition, defined, 167
Disposition-behavior relationships, 166-167
Disproportionate sampling, 195
Distributions, 472-474
characteristics of, 472
describing, 472-474
measures of location, 474-475
measures of shape, 476477
measures of spread, 475-476
Document analysis, 152
Don’t know (DK) responses, 464466
Double-barreled questions, 366 -
Double blind, 429 :
Double movement of reflective thought,
38-40

; S Double sampling, 198-199
Dependency techniques, 613-635- 5

Dow Jones Interactive, 287 .-

. _.Doyle, Arthur Conan, 36 -

Draft plan, 96

" Drop-off dcliy{lc:ry,'B;lé&-;ii'% s

Dummy variables, 614
Dynamic, 55
Dynamic m